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W
hat'is'social'm

edia'strategy?'

Targeted,)m
easurable,)interac2ve)m

arke2ng)ac2vi2es)
that)u2lise)social)m

edia)pla8orm
s)to)convert)new

)custom
ers)

and)retain)exis2ng)ones)
)Social'm

edia'm
arke-ng'provides'com

panies'w
ith'a'w

ay'to'reach'new
'

custom
ers'and'engage'w

ith'exis-ng'custom
ers')

)))'
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Social'm
edia'm

arke-ng'

A'few
'years'ago,'the'W

hite'House'O
ffi
ce'of'Consum

er'Affairs'pointed'
out'it’s'six'to'seven'-m

es'm
ore'expensive'to'acquire'new

'custom
ers'

than'to'retain'exis-ng'custom
ers.'M

arket'M
etrics'confirm

ed'this'in'a'
study'w

ith'its'ow
n'research,'indica-ng'it’s'60%

'to'70%
'easier'to'

convert'an'exis-ng'custom
er'than'a'prospect.'

W
hat'it'does'suggest'is'that'you'should'dedicate'a'lot'of'energy'

tow
ard'retaining'exis-ng'custom

ers.'The'return'on'that'investm
ent'

w
ill'probably'be'substan-ally'higher'than'efforts'to'aTract'new

'
custom

ers'in'an'increasingly'crow
ded'm

arket.''
)'
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Social'm
edia'm

arke-ng'

O
ne'of'the'm

ore'effec-ve'w
ays'to'retain'exis-ng'custom

ers'is'through'
social'm

edia.'The'reason'for'this'is'social'm
edia'is'a'deeply'personal'

plaGorm
'that'delivers'deep'insights'into'custom

ers’'behaviours'and'
preferences.')
'Social'm

edia'm
arke-ng'is'an'effec-ve'w

ay'to'deepen'your'rela-onships'
w
ith'exis-ng'custom

ers'and'persuade'them
'to'con-nue'using'your'

solu-ons'into'the'future.'
'
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G
lobal'Digital'Landscape''
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Social'M
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4Cs'of'Social'M
edia'

• Collabora-on'
• Content'
• Conversa-on'
• Com

m
unity'
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4Cs'of'Social'M
edia'

• Collabora-on'V'the'spirit:'par-cipa-on,'sharing,'engagem
ent'

• Content'–'the'tool'of'com
m
unica-on'

• Conversa-on'V'feeds,'updates,'tw
eets,'reVtw

eets,'com
m
ents,'likes,'

share'bars,'em
bed'codes,'review

s,'ra-ngs,'links'

• Com
m
unity'V'the'point'of'it'all:'m

aking'the'connec-on'
'
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O
verview

'of'Social'M
edia'PlaGorm

s'
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M
ost'fam

ous'social'
netw

ork'sites'w
orldw

ide'
as'of'January'2018,'
ranked'by'num

ber'of'
ac-ve'users'(in'm

illions)'



Facebook'
• 

Total'N
um

ber'of'M
onthly'Ac-ve'U

sers:'2.072'billion'

• 
Facebook'users'are'53%

'fem
ale'and'47%

'm
ale.'

• 
87%

'of'online'users'of'age'18V29'are'on'Facebook'

• 
The'average'-m

e'spent'on'Facebook'per'visit'is'20'm
inutes'm

aking'the'average'
m
onthly'-m

e'spent'to'600'm
inutes'

• 
Percentage'of'18V34'year'old'w

ho'check'Facebook'w
hen'they'w

ake'up'is'48%
'

• 
Thursdays'and'Fridays'betw

een'1'p.m
.'and'3'p.m

.'are'considered'by'm
any'to'be'

the'best'-m
es'to'post'on'Facebook.'

• 
Facebook'Pages'posts'average'2.6%

'organic'reach'

• 
57%

'of'consum
ers'say'social'm

edia'influences'their'shopping,'led'by'Facebook'at'
44%

'

'
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Instagram
'

• 
Total'N

um
ber'of'M

onthly'Ac-ve'Instagram
'U
sers:'800'm

illion'

• 
68%

'of'Instagram
'users'are'Fem

ales'

• 
59%

'of'18V29'Year'O
lds'U

se'Instagram
'

• 
33%

'of'30V49'Year'O
lds'U

se'Instagram
''

• 
Instagram

'is'used'by'48.8%
of'brands'

• 
Posts'w

ith'at'least'one'hashtag'average'12.6%
'm

ore'engagem
ent'

• 
Posts'W

ith'a'Loca-on'Get'79%
'M

ore'Engagem
ent'

• 
70%

'of'Instagram
'Posts'Don’t'Get'Seen'

• 
Instagram

'U
sers'Engage'M

ore'on'W
eekdays'

• 
65%

'of'TopVPerform
ing'Instagram

'Posts'Feature'Products'

• 
Photos'W

ith'Faces'Get'38%
'M

ore'Likes'
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Tw
iO
er'

• 
Total'N

um
ber'of'M

onthly'Ac-ve'Tw
iTer'U

sers:'330'm
illion'

• 
24%

'of'All'Internet'm
ale'users'use'Tw

iTer,'w
hereas'21%

'of'All'Internet'Fem
ale'

users'use'Tw
iTer'

• 
37%

'of'Tw
iTer'users'are'betw

een'ages'of'18'and'29'

• 
25%

'users'are'30V49'years'old'

• 
M
ore'than'100'm

illion'tw
eets'contained'GIFs'in'2015'

• 
83%

'of'the'w
orld’s'leaders'are'on'Tw

iTer'

• 
77%

'of'Tw
iTer'users'feel'm

ore'posi-ve'about'a'brand'w
hen'their'Tw

eet'has'been'
replied'to'

• 
80%

'of'Tw
iTer'users'have'm

en-oned'a'brand'in'a'Tw
eet'

• 
The'last'tw

o'years'have'seen'a'2.5x'increase'in'custom
er'service'conversa-ons'on'

Tw
iTer'
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YouTube'
• 

Total'N
um

ber'of'M
onthly'Ac-ve'YouTube'U

sers:'1.57'billion'

• 
YouTube'TV'Paying'Subscribers:'300,000'

• 
Average'View

ing'Session:'40'm
inutes,'up'50%

'yearVoverVyear'

• 
62%

'of'YouTube'users'are'M
ales'

• 
9%

'of'sm
all'businesses'are'on'YouTube'

• 
35+'and'55+'age'groups'are'the'fastest'grow

ing'YouTube'dem
ographics'

• 
75%

'of'adults'turn'to'YouTube'for'nostalgia'rather'than'tutorials'or'current'events'

• 
M
illennials'prefer'YouTube'tw

o'to'one'over'tradi-onal'television'

• 
37%

'of'the'coveted'18'–'34'dem
ographic'are'bingeVw

atching'

• 
20%

'of'users'w
ill'leave'a'video'if'it'hasn’t'hooked'them

'in'the'first'10'seconds'

• 
YouTube'is'technically'the'second'largest'search'engine'in'the'w

orld'
'
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Snapchat'
• 

Total'N
um

ber'of'M
onthly'Ac-ve'U

sers:'300'm
illion+'

• 
Average'Tim

e'Spent'per'U
ser'on'Daily'Basis:'30+'m

inutes'

• 
71%

'of'Snapchat'users'are'under'34'years'old'

• 
Roughly'70%

'of'Snapchat'users'are'fem
ale'

• 
People'under'the'age'of'25'use'Snapchat'for'40'm

inutes'on'average'every'day,'m
ore'

than'instagram
’s'latest'stat'for'sam

e'dem
ographic'

• 
45%

'of'Snapchat'users'are'aged'betw
een'18V24'

• 
50%

'of'M
ale'College'students'share'selfies'on'Snapchat,'the'num

ber'is'higher'in'
Fem

ale'college'students.'77%
'to'be'precise'

• 
Ac-ve'SnapchaTers'open'the'app'18+'-m

e'every'day'

• 
The'average'daily'user'of'Snapchat'creates'm

ore'than'20'm
essages,'or'“snaps,”'per'

day''
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Pinterest'
• 

Total'N
um

ber'of'M
onthly'Ac-ve'Pinterest'U

sers:'175'm
illion'

• 
81%

'of'Pinterest'users'are'actually'Fem
ales'

• 
M
en'account'for'only'7%

'of'total'pins'on'Pinterest'

• 
M
illennials'use'Pinterest'as'm

uch'as'Instagram
'

• 
M
edian'age'of'a'Pinterest'user'is'40,'how

ever'm
ajority'of'ac-ve'pinners'are'below

'40'

• 
87%

'of'Pinners'have'purchased'a'product'because'of'Pinterest'

• 
72%

'of'Pinners'use'Pinterest'to'decide'w
hat'to'buy'offl

ine'

• 
Tw

oVthirds'of'pins'represent'brands'and'products''

• 
Food'&

'Drink'&
'Technology'are'the'm

ost'popular'categories'for'm
en'

• 
Average'-m

e'spent'on'Pinterest'per'visit'is'14.2'm
inutes'
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LinkedIn'
• 

Total'N
um

ber'of'Linkedin'U
sers:'500'm

illion'

• 
There'are'57%

'of'm
ale'users'and'44%

'fem
ale'users'on'Linkedin'

• 
13%

'of'M
illennials'(15V34'Years'old)'use'Linkedin'

• 
44%

'of'Linked'users'earn'm
ore'than'$75,000'in'a'year'

• 
There'are'over'39'm

illion'students'and'recent'grads'on'Linkedin'

• 
An'average'user'spends'17'm

inutes'm
onthly'on'Linkedin'

• 
The'm

ost'overused'profile'w
ord'con-nues'to'be'“M

o-vated”'–'w
hich'also'topped'

2014'and'2015'
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G
oogle'+'

• 
Total'num

ber'of'Google+'ac-ve'm
em

bers:'395'm
illion'

• 
28%

'of'people'age'15V34'use'Google'Plus'

• 
26.3%

'of'users'are'fem
ale

''

• 
73.7%

'of'users'are'm
ale

''

• 
40%

'of'm
arketers'use'Google+'

• 
70%

'of'brands'have'a'presence'on'Google+'

• 
Top'countries'using'Google+:'U

nited'States'(55%
),'India'(18%

),'Brazil'(6%
),''

U
nited'Kingdom

'(5%
),'Canada'(4%

)
''

• 
Google+'presence'helps'w

ith'SEO
'

'
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Branding'

    ''''' Branding'is'about'iden-ty''
W
e'affi

liate'ourselves'w
ith'brands'w

hose'ideology'm
irrors'our'ow

n 
 '''''
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B
rand 

P
rom

ise 
B

rand 
E

xperience 
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age'
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Ac-vity'

Define'your'product'/'idea''
(an'actual'one'or'a'fake'one'for'the'purpose'of'the'course)'
'W
hat'it'is'that'you’re'trying'to'prom

ote'/'com
m
unicate'to'your'target'

audience?'
'Is'it'luxury'product?'ReadyVtoVw

ear?'Streetw
ear?''

Is'it'exclusive'/'w
idely'available?''

Is'it'connected'to'a'certain'loca-on,'lifestyle,'subculture,'sport'discipline?'
'
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Target'audience'
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W
hy'segm

ent'your'custom
ers?'

• M
any'social'netw

orks'allow
'users'to'provide'detailed'geographical,'

dem
ographic,'and'personal'inform

a-on,'w
hich'allow

s'm
arketers'to'

tailor'their'm
essage'to'w

hat'is'm
ost'likely'to'resonate'w

ith'the'user.'
Because'Internet'audiences'can'be'beTer'segm

ented'than'm
ore'

tradi-onal'm
arke-ng'channels,'com

panies'can'ensure'that'they'are'
focusing'their'resources'on'the'audience'that'they'w

ant'to'target''
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Custom
er'personas'

Custom
er'personas'are'fic-onal,'generalised'representa-ons'of'your'

ideal'custom
ers.''

'Personas'help'in'm
arke-ng,'sales,'product,'and'services.''

'Having'a'deep'understanding'of'your'custom
ers'persona(s)'is'cri-cal'to'

driving'content'crea-on,'product'developm
ent,'sales'follow

'up,'and'
really'anything'that'relates'to'custom

er'acquisi-on'and'reten-on.'
'
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Case'study:'M
ichael'Kors'

Earlier'this'year,'accessible'luxury'giant'M
ichael'Kors'

sought'to'drive'sales'of'its'recently'launched'
sm

artw
atch'range'by'crea-ng'video'content'of'm

odel'
M
artha'Hunt'w

earing'the'w
atch'in'different'loca-ons'

around'N
ew

'York.'The'crea-ve'concept'targeted'the'
brand’s'm

ost'engaged'consum
er'dem

ographic:'
professional,'m

illennial'w
om

en'
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Case'study:'M
ichael'Kors'

Having'shot'the'full'2Vm
inute'video,'w

hich'w
as'

specifically'designed'in'ver-cal'form
at'for'Instagram

'
Stories'dim

ensions,'the'brand'tested'the'responses'of'
different'segm

ents'of'consum
ers'to'varying'length'

Instagram
'Stories'ranging'from

'2'to'15'seconds.'To'
determ

ine'the'effec-veness'of'these'shorter'video'
lengths,'the'fashion'brand'segm

ented'one'of'its'key'
audiences'—

'w
om

en'aged'18'to'54'—
'into'four'random

'
groups.'
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Case'study:'M
ichael'Kors'

Each'of'these'groups'w
as'exposed'to'one'of'the'four'

video'segm
ents'in'their'Instagram

'Stories,'the'results'of'
w
hich'inform

ed'the'cam
paigns'con-nuing'rollout'and'

that'of'future'ini-a-ves.'By'op-m
ising'its'cam

paign,'the'
M
ichael'Kors'brand'w

as'able'to'drive'a'24Vpoint'liu'in'ad'
recall,'and'the'brand’s'Instagram

'Stories'delivered'an'
alm

ost'9Vpoint'increase'in'favourability,'w
hich'equates'

to'ten'-m
es'the'industry'standard'
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W
ho'do'w

e'follow
?'

O
nline'com

m
unity'
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Ac-vity''

• W
ho'do'you'follow

'online?''
• W

ho'do'you'w
ant'to'connect'w

ith?''
• If'you'could'describe'your'ideal'online'com

m
unity'using'5'w

ords'
w
hat'w

ould'they'be?''

''
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Psychology'of'sharing'
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W
hy'do'consum

ers'share'content?'

''''

Social'M
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• Em
o-on'

• Status
''



W
hy'do'consum

ers'share'content?'

''''

Social'M
edia'M
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• To'bring'valuable'and'entertaining'content'to'others'
• To'define'ourselves'to'others'
• To'grow

'and'nourish'our'rela-onships'
• SelfVfulfillm

ent'

• To'get'the'w
ord'out'about'causes'or'brands

''

Source:'Everyonesocial''



W
hy'do'consum

ers'share'content?'

''''

Social'M
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• Social'Currency:'W
e'share'things'that'm

ake'us'look'good'
• Triggers:'Easily'm

em
orable'inform

a-on'm
eans'it’s'top'of'm

ind'and'-p'of'the'
tongue.'

• Em
o-on:'W

hen'w
e'care,'w

e'share.'
• Public:'Built'to'show

,'built'to'grow
.'

• Prac-cal'Value:'N
ew

s'people'can'use.'
• Stories:'People'are'inherent'storytellers,'and'all'great'brands'also'learn'to'tell'
stories.'Inform

a-on'travels'under'the'guise'of'idle'chaTer'
''

Source:'Everyonesocial''



Set'your'goals'Social'M
edia'M
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W
hat'are'you'trying'to'achieve?''

Sev
ng'achievable,'m

easurable,'realis-c'goals'for'you'digital'm
edia'strategy'is'a'

key'star-ng'point'
'Exam

ples:'
• Product'prom

o-on'
• ATract'aTen-on'and'generate'leads'
• Increase'brand'aw

areness'or'credibility'
• Expand'custom

er'base'
• Generate'or'increase'online'sales'
• Engage'an'online'com

m
unity'of'users'(!)'

'
Social'M
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Content'm
arke-ng'
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Content'm
arke-ng''

Content)m
arke2ng)is)a)form

)of)m
arke2ng)focused)on)crea2ng,)

publishing)and)distribu2ng)content)for)a)targeted)audience)online)
'Content'com

m
unicates'brand’s'story'/'narra-ve''

'Engages'your'audience''
'Helps'to'build'trust''
'Increase'brand'aw

areness'and'sales'(m
ostly'indirectly)'

'''''
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Content'm
arke-ng'

The'idea'central'to'content'm
arke-ng'is'that'a'brand'm

ust'give'
som

ething'valuable'to'get'som
ething'valuable'in'return.''

Instead'of'the'com
m
ercial,'be'the'show

.''
Instead'of'the'banner'ad,'be'the'feature'story.'
'''''''

Social'M
edia'M
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Content'm
arke-ng''

Content)is)everything)&
)everything)is)content

''
'Content'is'the'prim

ary'driver'that'w
ill'convert'your'audience'into'

the'custom
er'

'
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Content'm
arke-ng'fram

ew
ork'

Social'M
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Types'of'content'

• Inspira-on,'research''
• Im

agery'connected'to'the'lifestyle'that'your'product'taps'into'
• Behind'the'scenes'/'the'm

aking'of'
• Vlogs'/'interview

s'
• Sw

atches,'m
aterials'and'sourcing'them

'
• Final'product'–'product'shots'
• Final'product'–'w

orn'by'a'celebrity/social'm
edia'influencers/

custom
er'

'''''
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Types'of'content'

• M
em

es'
• Videos'
• Blogs''
• ‘How

'to’guides'
• Podscasts'
• ResearchVbased'data'
• Anything'that'm

ight'be'of''
interest'to'your'target'audience'

'''''

Social'M
edia'M
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Content'crea-on'tools'

• Photos,'photo'galleries'
• Videos,'slow

'm
o-on,'-m

e'lapse'/'stop'fram
e'

• GIFs,'Boom
erangs,'live'photos'

• Insta'stories,'Snapchats'
• Text'–'copy'in'cap-on'or'w

ithin'the'im
age'

am
ongst'others'

Social'M
edia'M
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Editorial'calendar'
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W
hat'do'I'do'w

ith'it'

Know
'w
hat’s'happening'and'm

ake'use'of'it'
• Fashion'w

eeks,'art'fairs,'sport'events,'cultural'events,'bank'
holidays,'Black'Friday,'w

orld'kindness'days,'TV'series'prem
iere'–'

anything'relevant'and'im
portant'for'your'target'audience'w

ill'
m
ake'you'connect'and'engage'w

ith'it'm
ore''

• U
se'it'to'generate'relevant'content'or'to'regram

,'repost,'com
m
ent'

on'already'published'content'
'''''

Social'M
edia'M
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U
ser'generated'content'
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Benefits'

• Free'content'for'a'brand'
• Reaches'general'public'directly'
• It'prom

otes'inclusivity''
• Encourages'user'engagem

ent'
• Creates'a'buzz,'spreads'the'w

ord'
'''''

Social'M
edia'M

arke-ng'by'Kalina'Pulit'

Source:'M
ashable'



Case'study'
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#ASO
SG

oPlay''
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eiger'
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#W
alkersW

ave'



O
nline'cam

paigns'
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Case'study'
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Video'
#LikeAG

irl'



Case'study'
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edia'M

arke-ng'by'Kalina'Pulit'

Video'
#AllG

irls'
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Case'study'
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#DeleteU
ber'

Source:'N
Y'Tim

es'
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Influencer'm
arke-ng'

Influencer'm
arke-ng'is'designed'to'tap'into'an'exis-ng'com

m
unity'of'

engaged'follow
ers'on'social'm

edia.'Influencers'are'specialists'in'their'
niches.'These'individuals'have'influence'over'an'audience'you'm

ight'be'
trying'to'reach,'and'can'be'helpful'm

arke-ng'to'those'buyers'
''''''

'''''

Social'M
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Source:'Hubspot'



M
icro'influencers'

M
icro'influencers'are'ouen'real'people,'w

ith'm
uch'sm

aller'follow
ings'

(10,000'–'90,000'rather'than'hundreds'of'thousands),'they'm
ay'be'

lim
ited'by'their'ini-al'am

ount'of'reach,'how
ever,'in'the'long'run'they'

offer'brands'm
ore'specific'benefits'

''
'''''

Social'M
edia'M
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Source:'Revolu-on'Digital'



M
icro'influencers'

A'key'benefit'to'm
icroVinfluencers'is'the'personal'nature'of'these'

accounts.'By'u-lizing'm
icroVinfluencers,'they'ouen'have'm

ore'focused'
content'on'their'page'rather'than'm

acro'influencers.'This'allow
s'them

'
to'offer'm

ore'relatable'and'aTainable'content'than'm
acro'influencers,'

thus'allow
ing'brands'to'iden-fy'and'engage'm

ore'dis-nct'audiences.'
The'use'of'm

icro'influencers'also'results'in'a'significantly'higher'
engagem

ent'rate'than'w
hen'using'm

acroVinfluencers,'par-cularly'w
ith'

the'm
illennial'target'that'see'm

icroVinfluencers'm
ore'as'peers'than'

celebri-es'
''

'''''
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Source:'Revolu-on'Digital'



M
icro'influencers'

According'to'a'recent'Ad'Age'study,'Instagram
'accounts'w

ith'less'than'
1,000'follow

ers'have'a'“like”'rate'of'approxim
ately'8%

,'w
hile'accounts'

w
ith'1,000'to'10,000'follow

ers'have'a'rate'of'4%
.'Since'the'

engagem
ent'rate'is'm

uch'higher'w
hen'using'm

icroVinfluencers'and'the'
cost'is'm

uch'low
er'than'engaging'a'm

acroVinfluencer,'it'is'a'safe'
assum

p-on'to'claim
'that'the'RO

I'of'the'partnership'w
ill'likely'be'higher'

w
ith'the'm

icro'approach'
''

'''''
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Source:'Revolu-on'Digital'
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takenVby=aceandtate'
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M
acro'influencers'

Although'the'engagem
ent'rate'is'low

er'than'w
hat'm

icroVinfluencers'
get,'m

acroVinfluencers'can'reach'up'to'10'-m
es'm

ore'people.'This'
results'in'm

ore'exposure'tow
ards'your'brand'and'people'talking'about'

the'product'you'are'prom
o-ng.'

M
acro'influencers'follow

ing'ranges'betw
een'100,000'V'1'm

illion.'

''''

'''''
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Source:'W
e'Are'Anthology'



M
ega'influencers'

These'influencers'could'be'a'social'm
edia'celebrity'or'a'celebrity'w

ith'a'
social'm

edia'account.'They'have'over'1'm
illion'follow

ers'but'only'
receive'around'2%

'V'5%
'engagem

ent'
'''

'''''

Social'M
edia'M
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Source:'W
e'Are'Anthology'



M
ega'influencers'

There'is'som
e'overlap'betw

een'celebrity'endorsem
ents'and'influencer'

m
arke-ng'cam

paigns.'But'fans'of'influencers'trust'that'their'
endorsem

ent'of'a'product'or'brand'com
es'from

'a'w
ellVresearched,'

m
ore'holis-c'place,'rather'than'som

ething'as'sim
ple'as'a'signed'

contract'betw
een'a'brand'and'a'person'of'influence'

'And'w
hile'there'is'ouen'a'form

al'agreem
ent'in'place'betw

een'both'
par-es,'influencers'tend'to'be'm

ore'selec-ve'about'their'affi
lia-ons,'

choosing'to'partner'w
ith'brands'that'reflect'their'unique'personal'

brands'and'w
on't'alienate'their'follow

ers'
'''

'''''
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Source:'Hubspot'
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Video'
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Case'study'
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Riz'Ahm
ed'|'Tw

iTer'



W
orking'w

ith'influencers'

• Exper-se:'W
ould'the'content'of'your'cam

paign'be'appropriate'
com

ing'from
'this'influencer,'given'w

hat'he'or'she'is'fam
ous'for?'

• Reach:'Can'this'influencer'engage'your'audience?'Does'she'
specifically'have'reach'on'the'social'm

edia'channels'w
here'your'

audience'spends'its'-m
e?'

• Dem
ographic:'Is'this'person's'follow

ing'sim
ilar'to'your'com

pany's'
buyer'persona?'Does'he'or'she'affect'the'sam

e'people?'
• N

otoriety:'Is'this'influencer'w
ell'liked?'Is'his/her'fam

e'split'betw
een'

adm
ira-on'and'condem

na-on,'or'are'they'a'person'of'm
ass'appeal?'

'''
'''''

Social'M
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Source:'Hubspot'



Events'and'LIVE'm
ode'
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Sharing'events'online'

W
hen'you'are'holding'an'event:'

• M
ake'sure'you'm

ake'w
ifi'netw

ork'/'passw
ord'

no-fica-on'visible'at'the'venue'
• M

ake'sure'you'adver-se'event’s'hashtag'loud'and'clear'
• Engage'people'w

ho'aTend'to'share'their'experience'–'
use'the'opportunity'to'get'a'lot'of'user'generated'
content'

• Consider'giveaw
ays'–'it'm

ight'help'genera-ng'content'

''

Social'M
edia'M

arke-ng'by'Kalina'Pulit'



LIVE'm
ode'

Going'live'online'adds'tw
o'unique'

elem
ents'to'a'video:'

urgency'and'interac-vity'

Even'if'a'live'video'is'saved'on'a'
pla~orm

'for'future'view
ers,'the'

unique'experience'offered'by'live'
video'is'available'only'at'the'-m

e'of'
broadcast'

It’s'an'event'during'w
hich'anything'

can'happen'

''
Social'M

edia'M
arke-ng'by'Kalina'Pulit'

Source:'Social'M
edia'Exam

iner'



LIVE'm
ode'

Live'video'also'has'a'benefit'that'even'television'lacks:'the'audience'can'
par-cipate.'
View

ers'w
atching'a'live'stream

'on'a'an'online'pla~orm
'can'w

rite'in'their'
com

m
ents.''

The'broadcaster'can'then'read'and'reply'to'com
m
ents,'and'allow

'the'
audience'to'influence'the'content'of'the'live'video'as'it’s'being'created.'
'It'allow

s'the'broadcaster'to'reach'audiences'directly'in'real'-m
e'

'It'helps'building'com
m
unity'online'and'creates'space'for'live'interac-on.'

'
Social'M

edia'M
arke-ng'by'Kalina'Pulit'

Source:'Social'M
edia'Exam

iner'



Facebook'live'

• Facebook'Live'is'good'for'faceVtoVcam
era'videos,'as'w

ell'as'liveVac-on'shots'from
'

events'and'staged'studio'broadcasts'
• U

se'Facebook'Live'w
hen'you'w

ant'to'reach'a'lot'of'people,'script'a'm
arke-ng'

m
essage,'experim

ent,'and'track'results'
• Facebook'Live'gives'you'the'ability'to'choose'an'audience,'so'm

arketers'can'
segm

ent'their'follow
er'lists'and'create'unique'content'for'each'group.'The'

detailed'analy-cs'are'vital'for'tracking'results'and'experim
en-ng'w

ith'different'
content'

• The'biggest'benefit,'though,'is'the'size'of'the'audience.'Facebook'can'give'you'
the'largest'audience'of'any'social'm

edia'pla~orm
'

'''

Social'M
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Source:'Social'M
edia'Exam

iner'



Tw
iO
er'live'

• Tw
iTer'is'great'for'short,'spontaneous'videos'w

hen'som
ething'catches'your'eye'

• Broadcast'at'conferences,'launches,'or'events,'but'think'of'it'as'live'video'new
s'

that'show
s'w

hat’s'happening'

• Live'Tw
iTer'videos'appear'as'tw

eets'and'rem
ain'in'your'-m

eline'as'recorded'
videos'auer'your'broadcast'ends'

• The'rela-onship'betw
een'Periscope'and'Tw

iTer'gives'Tw
iTer'extra'

discoverability.'In'addi-on'to'broadcas-ng'to'your'follow
ers,'your'video'w

ill'be'
available'on'a'different'standValone'app.'Allow

'Tw
iTer'to'access'your'loca-on'

data'and'it'w
ill'also'appear'on'Periscope’s'm

ap,'w
hich'w

ill'm
ake'it'easy'for'local'

users'to'find'you'
'''

Social'M
edia'M
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Source:'Social'M
edia'Exam

iner'



Instagram
'live'

• The'live'video'feature'is'part'of'Instagram
'Stories'is'used'by'about'100'm

illion'
people'daily'

• Because'the'videos'are'going'out'on'a'pla~orm
'best'know

n'for'photography,'
you’ll'w

ant'to'm
ake'your'Instagram

'live'stream
s'colourful'

• Instagram
'live'videos'can'last'up'to'an'hour,'and'follow

ers'm
ight'receive'a'

no-fica-on'w
hen'you’re'live'

• As'on'Facebook'and'Tw
iTer,'you’ll'be'able'to'see'com

m
ents'and'reac-ons'from

'
view

ers.'You'can'also'pin'a'com
m
ent,'helping'to'guide'the'conversa-on''

• You’ll'struggle'to'w
in'new

'audiences'or'large'audiences,'but'Instagram
'live'video'

w
ill'help'to'cem

ent'the'audience'you’ve'already'built'

'''
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Conversa-onal'com
m
erce'
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Conversa-onal'com
m
erce'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'

• Aim
ing'to'be'm

ore'than'a'place'to'chat'
• Instant'access'
• Eco'system

'
• Facebook'm

essenger,'W
hatsApp,'W

eChat'(China)'

Source:'Lynsey'Fox'



M
arke-ng'via'W

hatsapp'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'

• It’s'free'
• It'lets'you'send'im

ages,'ebooks,'brochures,'and'catalogues'
• Survey'tool:'Ask'for'feedback'directly'from

'custom
ers'

• You'can'use'it'for'group'discussions'and'm
ee-ngs'

• As'a'm
essaging'app,'it'lets'you'send'alerts'about'new

'events'and'sales'
• M

essages'w
on’t'be'lost:'offl

ine'm
essage'alerts'ensure'users'know

'w
hen'a'

m
essage'is'w

ai-ng'

Source:'Kathryn'Aragon'



Case'study'
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Video'
Absolut'U

nique'Access'x'W
hatsApp|'



SEO
'and'social'm

edia'
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SEO
'

Search'engine'op-m
iza-on'(SEO

)'is)the)process)of)affec2ng)the)online)visibility)of)
a)w

ebsite)or)a)w
eb)page)in)a)w

eb)search)engine's)unpaid)results—
oBen)referred)to)

as)"natural",)"organic",)or)"earned")results.))
In)general,)the)earlier)(or)higher)ranked)on)the)search)results)page),)and)m

ore)
frequently)a)w

ebsite)appears)in)the)search)results)list,)the)m
ore)visitors)it)w

ill)
receive)from

)the)search)engine's)users;)these)visitors)can)then)be)converted)into)
custom

ers)

''
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SEO
'and'social'm

edia'
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edia'M
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Source:'N
eil'Patel'

• Social'm
edia'can'boost'your'SEO

'in'm
ore'w

ays'than'just'sim
ple'content'

prom
o-on''

• Social'm
edia'is'one'of'the'best'w

ays'to'get'backlinks'and'is'a'm
ethod'that'can'be'

used'to'drive'social'shares'and'get'content'in'front'of'highVprofile'sites'
• Social'sharing'and'SEO

'is'less'about'the'am
ount'of'shares'and'm

ore'about'the'
im

pact'of)those)shares'
• M

eaning'that'you'could'get'1,000'shares'on'social'm
edia,'but'if'999'of'those'are'

from
'low

Vprofile'sites,'it'doesn’t'really'm
ake'an'im

pact''
• The'goal'of'social'm

edia'to'get'backlinks'is'gev
ng'your'content'in'front'of'those'

hardVtoVreach'people'(i.e.'bloggers'that'generate'm
illion'view

s)'by'm
en-oning'

them
'

''



SEO
'and'social'm

edia'
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Source:'N
eil'Patel'

• M
ake'sure'to'op-m

ise'your'profiles.'It’s'cri-cal'that'your'social'profiles'
com

m
unicate'the'sam

e'inform
a-on'as'your'com

pany'site'
• Be'sure'to'op-m

ise'content'for'social'shares,'too.'If'your'content'isn’t'gev
ng'

natural'shares,'Google'w
ill'know

'that'it’s'not'w
orth'ranking'high'

• M
ake'sure'your'social'm

edia'profile'bio'has'all'the'relevant'info:'w
eb'link'and'bio'

including'relevant'keyw
ords'

• Keep'it'consistent'V'use'the'sam
e'im

age'/'logo'as'your'profile'picture'
• Stop'w

orrying'about'your'follow
er'count.'Follow

er'counts'aren’t'a'ranking'factor'
• Shares'on'your'content'are'a'social'signal'on'the'other'hand,'and'they'are'
valuable'for'genera-ng'links'

''
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G
DPR'
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hTps://w
w
w
.eugdpr.org/keyVchanges.htm

l'



G
DPR'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'



Cam
paign'perform

ance'
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M
easuring''

Social'M
edia'M
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Source:''Single'Grain'

Social'm
edia'is'one'of'the'toughest'areas'of'm

arke-ng'to'jus-fy'to'execu-ves'in'
term

s'of'spend.'That’s'because'm
ost'm

arketers'don’t'know
'how

'to'calculate'real'
RO

I'of'social'm
edia'beyond'just'surface'level'm

etrics'such'as'“likes”'or'“favorites.”'

The'first'ques-on'to'ask'yourself'w
hen'calcula-ng'social'm

edia'RO
I'is:'w

hat'are'
your'end'goals?'W

hat'do'you'ul-m
ately'w

ant'to'achieve'through'social?'M
aybe'

you'w
ant'to'm

axim
ize'the'am

ount'of'traffi
c'that'you'drive'to'a'specific'page.'

M
aybe'you'w

ant'people'to'fill'out'their'contact'inform
a-on'through'Tw

iTer'cards''
'



M
easuring''
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Source:''Buffer'

Goals'you'could'track:'
'• N

ew
'follow

ers'
• Clicks'on'the'link'in'update'
• O

nline'purchases'
• Filling'out'contact'form

'
• Signups'for'new

sleTer'
• Dow

nloads'of'.PDF'file'
• Tim

e'spent'on'im
portant'w

eb'page'
'



M
easuring''

Social'M
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arke-ng'by'Kalina'Pulit'

Source:''Single'Grain'

The'next'step'is'to'actually'track'your'chosen'goals.'You'can'track'w
ebsite'ac-ons'

(i.e.'sales,'dow
nloads,'signups)'in'Google'Analy-cs,'or'use'm

ore'sophis-cated'tools'
like'KISSm

etrics'to'get'm
ore'data'on'w

ho'exactly'is'visi-ng'your'site'and'
com

ple-ng'a'set'of'ac-ons.'

'



M
easuring''

Social'M
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Source:''Single'Grain'

N
ext,'you'need'to'assign'a'm

onetary'value'to'the'ac-ons'com
pleted.'Here'are'a'

few
'op-ons:'

'• Life-m
e'value'—

'this'is'the'average'dollar'am
ount'you'earn'per'custom

er'
• Life-m

e'value'x'conversion'rate'—
'this'num

ber'tells'you'how
'm

uch'each'
poten-al'visit'is'w

orth'
• Average'sale'—

'this'is'the'average'purchase'through'your'site'
• PPC'costs'—

'this'num
ber'represents'how

'm
uch'you’d'pay'to'use'ads'to'achieve'

the'sam
e'social'm

edia'ac-ons'

'



M
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Source:''Think'Digital'

Here’s'an'exam
ple'of'a'chart'that'show

s'the'RO
I'of'a'variety'of'different'channels:'

'



M
easuring''
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Source:'Buffer'

O
ne'w

ay'to'm
easure'the'RO

I'of'your'organic'social'm
edia'follow

er'count,'likes,'
etc.,'is'by'calcula-ng'how

'm
uch'it'w

ould'take'for'you'to'get'the'sam
e'num

ber'via'
paid'ads.'For'exam

ple,'if'you'have'to'pay'$0.25'per'follow
er,'and'you'have'1,000'

follow
ers,'then'that’s'a'return'of'$250.'

'You'can'subtract'the'cost'of'your'-m
e,'the'cost'of'the'tools'you'use,'and'your'ad'

spend'from
'that'num

ber'to'see'the'real'return'on'investm
ent'that'goes'to'the'

boTom
'line.'

'



M
easuring''
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Source:'Buffer'

Here'are'som
e'benchm

arks'on'how
'm

uch'each'social'm
edia'pla~orm

'costs'based'
on'their'results:'

'• Facebook'like'average'—
'$0.50'per'page'like'

• Facebook'reach'average'—
'$0.59'per'thousand'im

pressions'

• Facebook'click'average'—
'$0.50'per'click'

• Prom
oted'tw

eet'—
'$3.50'per'thousand'im

pressions'

• LinkedIn'—
'$2.00'per'click'

'
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Source:''Brandw
atch'
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utputs,'ouO

akes'and'outcom
es''
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O
uO

akes'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'
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O
utcom

es'
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Case'study'
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Video'
M
ercedes'Benz'CLA|Take'The'W

heel''

M
ercedes'w

anted'to'reach'out'to'the'younger'audience'so'they'hired'five'top'
Instagram

'photographers'to'each'take'the'w
heel'of'a'new

'M
ercedes'CLA.'W

hoever'
got'the'm

ost'likes'got'to'keep'the'car'–'so'they'all'really'w
orked'at'it'

'By'the'end'of'the'cam
paign,'M

ercedes'has'received:'
'• 87,000,000'organic'Instagram

'im
pressions'

• 2,000,000'Instagram
'likes'

• 150'new
'm

arke-ng'assets'(stunning'photos)'
'
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Dove|'#SpeakBeau-ful''

Dove'did'som
e'research'and'found'that'80'percent'of'w

om
en'cam

e'across'
nega-ve'chaTer'on'social'm

edia.'Dove’s'goal'w
as'to'change'that'and'm

ake'social'
m
edia'a'm

ore'posi-ve'experience.'As'a'result,'Dove'team
ed'up'w

ith'Tw
iTer'and'

built'a'tool'to'launch'the'#SpeakBeau-ful'Effect,'that'breaks'dow
n'w

hich'bodyV'
related'w

ords'people'use'the'm
ost'and'w

hen'nega-ve'chaTer'appears'during'the'
day.'
'According'to'Dove,'w

om
en'w

ere'inspired'by'their'm
essage.'

• #SpeakBeau-ful'w
as'used'm

ore'than'168,000'-m
es'

• Drove'800'm
illion'social'm

edia'im
pressions'of'the'cam

paign'
'
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hTps://w
w
w
.rivaliq.com

/blog/2018VsocialVm
ediaVindustryVbenchm

arkVreport/'

Full'report'
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Analy-cs'

• W
eb'analy-cs:'traffi

c,'w
ebsite'perform

ance,'bounce'rate,'unique'
visitors'

• Digital'm
arke-ng'analy-cs:'richer'data'to'understand'the'im

pact'of'
their'm

arke-ng'cam
paigns'on'conversion'rates'and'a'person’s'

journey'through'the'm
arke-ng'and'sales'funnel'

'''

Social'M
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Source:'Hubspot'



Tools:'

• HootSuite'V'content'scheduling'and'm
anagem

ent,'paid'
• Hubspot'V'publishing'content,'closedVloop'repor-ng'data'
• M

eetEdgar'V'autom
a-cally'reVsharing'content'

• Tw
eetDeck'V'free'scheduling'and'analy-cs'for'Tw

iTer'
• IFTTT'V'links'social'm

edia'pla~orm
s,'apps'and'w

ebsites'together'based'on'a'
trigger'and'an'ac-on'

• Buffer'V'allow
s'to'individually'custom

ise'each'post'for'all'of'the'different'
pla~orm

s'it'gets'posted'to.'Shares'your'content'at'the'best'possible'-m
es'

throughout'the'day'and'tracks'links''
'

Social'M
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Source:'Forbes'



Tools:'

• Sprout'Social''
• Google'Analy-cs'
• Hotjar'–'heat'm

aps'
• A'Content'Calendar'V'use'Google'Docs'or'M

icrosou'W
ord'

• Raven''
• SocialFlow

''
• Iconosquare'V'inVdepth'analy-cs'for'Instagram

'
• Know

Em
'

• Hum
ans'V'a'dedicated'hum

an'that'w
ill'm

ake'sure'your'content'is'relevant'and'
connects'w

ith'your'audience'

Social'M
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Source:'Forbes'



Strategy'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'



Strategy'

Social'M
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Consider'for'each'pla~orm
'separately:''

• Audience'
• Type'of'content'
• W

hen'to'post'it'and'how
'ouen''



Strategy'
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Sum
m
ary'

• Iden-fy'your'goals'
• Set'objec-ves'
• Iden-fy'ideal'custom

ers'/'target'audience'
• Research'com

pe--on'
• Decide'on'your'digital'm

edia'channels'and'tac-cs'
• Create'a'content'strategy'
• Allocate'budget''
• Assign'roles'
• M

easure,'analyse,'report,'op-m
ise'

Social'M
edia'M

arke-ng'by'Kalina'Pulit'



G
ood'prac-ce'Social'M

edia'M
arke-ng'by'Kalina'Pulit'



W
hat'to'do:'

• U
nderstand'w

hat'your'audience'is'looking'for''
• M

ake'it'crea-ve,'inspiring,'appealing'
• M

ake'it'diverse'
• And'to'the'point'–'our'aTen-on'spans'are'increasingly'shorter'
• Have'a'point'of'focus'–'com

m
unicate'one'thing'as'a'-m

e'rather'than'
m
ul-ple'm

essages''
• Engage'your'audience'
• Prom

ote'your'content'
• Research'and'track'your'audience'
• M

easure'and'analyse'data''

Social'M
edia'M
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Source:'Grow
th'Funnel'



Try'to'avoid:'

• N
ot'know

ing'w
ho'you’re'talking'to'–'your'audience'

• N
ot'giving'im

portance'to'the'-tle'/'headline''
• Ignoring'your'audience'
• N

ot'focusing'on'prom
o-on''

• N
ot'publishing'enough'content'

• Publishing'too'm
uch'content'

• U
nderes-m

a-ng'the'pow
er'of'various'form

ats'
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Source:'Grow
th'Funnel'



Thank'you'
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