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Project proposal template

In producing the project proposal, and in
preparing for the project realisation, you
should familiarise yourself with Unit 8 of
the qualification.

In particular, you should understand the
assessment and grading criteria which will be
used to determine standards of achievement.

Unit 8 requires you to produce a project
proposal of about 350 words, excluding the
project action plan and bibliography. Project
proposals should not be so succinct that they
do not address the requirements listed

below, nor should they be excessively long
and unfocused.

Your project proposal should be sufficiently
challenging to ensure you have the

best possible chance of meeting the
grading criteria.

Your project proposal should include:

- Centre name and number

- Candidate name and number

- Project proposal title and date

- Main area of activity / pathway, e.g. film,
TV, games design etc.

The project proposal must be word processed
and presented under the headings listed here:

Section 1 - Rationale
(Approximately 100 words)

This section provides you with an opportunity
to reflect on, review and summarise your
progress and achievements through the first 7
units of the qualification, and the knowledge,
skills and understanding you have acquired:
What you know now, and what it means to
you, compared with what you knew and could
do before you started the course and how
this has influenced your choice of pathway
and your project proposal.

Section 2 - Project concept
(Approximately 200 words)

This section provides an opportunity for you
to clearly explain the concept and aims of
your project, the research and ideas that will
support its development, what you anticipate
producing, the levels and types of resources
that you will need and an indication of the
form in which you will complete and

present your project realisation within

the allocated timescale.

Section 3 - Evaluation
(Approximately 50 words)

This section provides an opportunity for you
to explain how you will reflect on and evaluate
your work, as both an ongoing activity and at
the conclusion of the project.

You should describe how you intend to
record your decision-making and how you
will document changes to your ideas as the
project progresses. The evaluation section
should reference your stated aims and

be reflective and analytical rather than a
description of actions completed.

When working in collaboration with others,
you should comment on how this may impact
either positively or adversely and outline the
steps you can take to minimise disruption to
your own progress.
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Project action plan and timetable:

This section provides you with an opportunity
to outline your planning and organisation

over a period of weeks and the activities you
will need to carry out in order to successfully
complete your project in the agreed time
frame. The more time and thought you give to
planning your project, the more successful it is
likely to be.

It is important that you consider how you will
balance ambition, time and realism in the
realisation of the project. You should also
include what you are going to do, how you
will do it and by when. Remember to include:
time spent sourcing materials and other
resources to conduct research, feedback from
tutors and peers, and when you will carry out
independent study.

Bibliography (Harvard Format):

This section provides an opportunity to record
the initial research sources, both primary and
secondary, that you intend to use.

Your sources of research should be as wide

as possible and could include libraries,
galleries, books, magazines, films, computer
games, websites, blogs, social media, radio
programmes, archive material etc. Where
appropriate, you should use the Harvard
system of referencing. The bibliography should
be continuously updated as the

project progresses.
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Unit 8 Project Proposal

Candidate Name

Asia Abdur Begum

Candidate Number

Pathway ) )
Creative media

Project Title
Devine Elixir.

Section 1: Rationale

(approx. 100 words) | have chosen to do a cologne commercial for my FMP. From the start |
wanted to do a commercial of either food for example a crisp packet or
perfume/cologne commercial for example gucci guilty as | have explained in
my previous presentation. My commercial video is aimed at male audience
from adolescents to older men basically adults. This commercial video is less
than two minutes. | was inspired by big brand commercials for example 'gucci
guilty' and 'jean paul guilter la male' because they also have a male adult
audience and the video has male models to show off the perfume.

Section 2: Project . ) i . o )
Concept Here | would like to introduce "devine elixir." a captivating fragrance designed

(approx. 200 words) for the modern men who exudes confidence and sophistication.Inspired the
elements of nature. this cologne embodies strenght, vitality and masculanity.
crafted with detail. this cologne evokes the freshness of a forest after a rain.
adding depth and complexibility. finally a sensual amber creates a lingering
trail that leaves a memorable impression. the minimalist and sleek packaging
of devine elixir reflects its uderstated elegance, with a masculine masculated
botle with a metal polished top. weather worn during day in the broadroom or
at night on a romantic walk out. devine elixir is the perfect accessory for the
perfect modern man who knows what he wants. and isnt afraid to go after it.
elevate your presence with divine elixir and make a lasting statement
whereever you go.

In addition to its captivating scent, the devine elixir project encompasses a
comprehensive brand experience designed to resonate with its target
audience. divine elixir aims to a position not just a fragrance but a lifestyle
choice for the dircerning gentlemen. the fragrance will soon be published in
diverse platforms for example tiktok, instragram, youtube, twitter, facebook.
where different customers can explore our future and old projects.
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Section 3: Evaluation
(approx. 50 words)

Proposed Research
Sources and
Bibliography
(Harvard Format)

Unit 8 Project Proposal

I’ m happy with how section 2 turned out, i think i definitely did a great job
explaining my production and timeline plan, highlighting the steps involved in
creating a drink advert. The adjustments that i made to the schedule ended
up to leading me to film in a better location just with natural lighting and not
artificial lighting as i had some problems when doing some test shots like
seeing the reflection of my ringlight which was really bothering me at the time
but now that everything has worked out i am really happy with my drink advert
edit turned out.

GUCCI (20283). The New Gucci Guilty Campaign with Elliot Page, Julia Garner
and A$AP Rocky. [online] YouTube. Available at: https://youtu.be/
s2rD36QwGcQ?feature=shared [Accessed 11 Jun. 2024].

Marionnaud Romania (2023). Jean Paul Gaultier LE MALE ELIXIR. [online]
YouTube. Available at: https://youtu.be/pdhyVVYx6BY ?feature=shared
[Accessed 11 Jun. 2024].

CHANEL (2023). Timothée Chalamet: the new ambassador of BLEU DE
CHANEL — CHANEL Fragrance. [online] YouTube. Available at: https://
youtu.be/JAGVLUKdIPO?feature=shared [Accessed 11 Jun. 2024].

Prada (2021). Prada Luna Rossa Ocean - The Film. [online] YouTube.
Available at: https://youtu.be/TU-9_611xkM?feature=shared [Accessed 11 Jun.
2024].

maksimotion (2022). VERSACE EROS | Perfume Commercial. [online]
YouTube. Available at: https://youtu.be/Cs-7dLsjG9Q?feature=shared
[Accessed 11 Jun. 2024].

Christian Dior (2023). SAUVAGE - Live A Journey Inside Sauvage Elixir.
[online] YouTube. Available at: https://youtu.be/NLdv85JGgGg?feature=shared
[Accessed 11 Jun. 2024].

YSL Beauty (2023). MYSLF - The New Statement In Fragrance | YSL
BEAUTY. [online] YouTube. Available at: https://youtu.be/NJn7apNFIDk?
feature=shared [Accessed 11 Jun. 2024].
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Project Action Plan and Timetable

Date Week Activity / What you are Resources / What you will
Beginning intending to do - including need to do it - including
independent study access to workshops

research watch other brand commercials
in youtube

6 research watch other brand commercials
in youtube

7 recording recording the cologne and azan

inside college with my phone

8 recording recording the cologne and azan
inside college with my phone

9 presenting uploud to yt and present infront
my classmates

10 evaluation feedback from others and
evaluating myself
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