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Project proposal template

In producing the project proposal, and in
preparing for the project realisation, you
should familiarise yourself with Unit 8 of
the qualification.

In particular, you should understand the
assessment and grading criteria which will be
used to determine standards of achievement.

Unit 8 requires you to produce a project
proposal of about 350 words, excluding the
project action plan and bibliography. Project
proposals should not be so succinct that they
do not address the requirements listed

below, nor should they be excessively long
and unfocused.

Your project proposal should be sufficiently
challenging to ensure you have the

best possible chance of meeting the
grading criteria.

Your project proposal should include:

- Centre name and number

- Candidate name and number

- Project proposal title and date

- Main area of activity / pathway, e.g. film,
TV, games design etc.

The project proposal must be word processed
and presented under the headings listed here:

Section 1 - Rationale
(Approximately 100 words)

This section provides you with an opportunity
to reflect on, review and summarise your
progress and achievements through the first 7
units of the qualification, and the knowledge,
skills and understanding you have acquired:
What you know now, and what it means to
you, compared with what you knew and could
do before you started the course and how
this has influenced your choice of pathway
and your project proposal.

Section 2 - Project concept
(Approximately 200 words)

This section provides an opportunity for you
to clearly explain the concept and aims of
your project, the research and ideas that will
support its development, what you anticipate
producing, the levels and types of resources
that you will need and an indication of the
form in which you will complete and

present your project realisation within

the allocated timescale.

Section 3 - Evaluation
(Approximately 50 words)

This section provides an opportunity for you
to explain how you will reflect on and evaluate
your work, as both an ongoing activity and at
the conclusion of the project.

You should describe how you intend to
record your decision-making and how you
will document changes to your ideas as the
project progresses. The evaluation section
should reference your stated aims and

be reflective and analytical rather than a
description of actions completed.

When working in collaboration with others,
you should comment on how this may impact
either positively or adversely and outline the
steps you can take to minimise disruption to
your own progress.
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Project action plan and timetable:

This section provides you with an opportunity
to outline your planning and organisation

over a period of weeks and the activities you
will need to carry out in order to successfully
complete your project in the agreed time
frame. The more time and thought you give to
planning your project, the more successful it is
likely to be.

It is important that you consider how you will
balance ambition, time and realism in the
realisation of the project. You should also
include what you are going to do, how you
will do it and by when. Remember to include:
time spent sourcing materials and other
resources to conduct research, feedback from
tutors and peers, and when you will carry out
independent study.

Bibliography (Harvard Format):

This section provides an opportunity to record
the initial research sources, both primary and
secondary, that you intend to use.

Your sources of research should be as wide

as possible and could include libraries,
galleries, books, magazines, films, computer
games, websites, blogs, social media, radio
programmes, archive material etc. Where
appropriate, you should use the Harvard
system of referencing. The bibliography should
be continuously updated as the

project progresses.
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Unit 8 Project Proposal

Candidate N .
andidate Name asia abdur begum

Candidate Number 10665139

Path
athway watch advert

Project Titl i
roject Title promoting geof‘frey beene watch

Section 1: Rationale
(approx. 100 words) The idea of doing an advert was thoughtful because | have done a similar

project in the past about an advert which will be useful, also from other
projects | have gained lots of expirience and skills that | will be needing for this
project. For example controling and diriecting to know what do and steps im
taking, expirience with camera operating, graphics/editing and managing the
display are some of common skills i have.

Section 2: Project . . . . . .
Concept my project is to advartise and promote a watch. The aim to promoting this

(approx. 200 words) product is for average people to buy it. It will be advertising after YouTube
videos. i choose YouTube because is the most used and common platform
worldwide additionally and the most important thing is that this platform is used
by my target audience.
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Section 3: Evaluation
(approx. 50 words)

Proposed Research
Sources and
Bibliography
(Harvard Format)

Unit 8 Project Proposal

when evaluating my work | thought the best and effective schedule will be to
do it each week, because in my opinion if i do an everyday evaluation will be
time consuming and | think its better doing the end of the week work update
and | will talk about my progress and what will be done next time to better
previous work.

Also there are many ways to evaluate it, for example making a viog. But i
decided the most efficient way is to write a paragraph or 2.

Examples of adverts:
Sebastian. (2016) Watch ad.Available at URL (https://youtu.be/il2D4LbV60s)
(Accessed: 23rd March 2023)

(2020)Cinematic product shoot.Available at URL(https://youtu.be_yUzFtg2010)
(Accessed: 23rd March 2023)

Jastin. (2019) Adore watch. Available at URL(https://youtu.be/tBSiUZfgpg4)
(Accessed: 23rd March 2023)

Books:

Keaney, M. (2007) Fashion & advertising. Hove: RotoVision

Jorge, D. (2021) Strategy Advertising Mechanisms.

Gisbert, L. Brunner. (2020) The Watch Book - More Than Time.

Websites:

Goldsmiths. (1778) Available at URL (https://www.goldsmiths.co.uk/c/
Watches) (Accessed: 23rd March 2023)

Watchshop. (2020) Available at URL (https://www.watchshop.com/)
(Accessed: 23rd March 2023)

House of watches. (1888) Available at URL (https://
www.houseofwatches.co.uk/) (Accessed: 23rd March 2023)
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Project Action Plan and Timetable

Date Week Activity / What you are Resources / What you will
Beginning intending to do - including need to do it - including

independent study access to workshops

6 24th April + evaluation

7 1st May + evaluation

8 8th May + evaluation

9 15th May SHOWCASE WEEK
10 22nd May overall Evaluation
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