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| feel like growing up around the
museum, watching it change anc
evolve through the years had a
crucial partin why I'm interested in
media as a whole.



EXHIBITS

When | was younger and saw
this exhibit especially, | was
completely lost on what it
was. There is always
something explaining what it
s, but younger generations
attention span is dropping.
This bring me to my idea of...




SCANABLES
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BREAKDOWN

« "SCAN ME" title to make
IT easy To understand.
QR Code to scan and
effortlessly see an
explaination on the exhibit. B o Ok

e Character on the bottom 6\
»io'@

relating fo which exhibif It Is.






BUT WHY IS THIS IMPORTANT?

Assoclation.

This would not only increase

engagement but wou
Visitors understand ex

would increase the satisfaction of

d also help

NiDIts, whic

ngagement in musuems is currently
at 46%, according to to the Museums

A

the museum as a whole.



TREND-AWARLES

"Trend-aware" visitors are consumers who are
aware of and respond to emerging trends and
changes in consumer behavior.

My idea works perfectly for this, as it both
has an easy way to scan and learn about
different exhibits in a way that is tamiliar
to the trend-aware audience but can also
be used on a tiktok, instagram, facebook
Dage as promotion for the different things
the museum has to offer.

"Trend-aware" visitors are also the second
biggest group of people visiting the National
Science + Media Museum

NSMM 2022/23

m Time-Poor
Aspirers

m Safe Self-
Improvers

m Nostalgic Heritage
Fans

m Entertainment
Seekers

m Passionate
Specialists

m Avid Cultural
Consumers

m Trend-Awares
Engaged

Community
Drivers
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