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Section 1: Project Concept and Rationale (approx. 150 words) 
 
My project aims are that I am aiming to be able to gather experience with this 

project in going into my dream profession which is marketing. Marketing is a huge 

field and has many different categories that a person can work under, but I really 

want to work under the social media marketing aspect, as it will be exciting and 

engaging. I feel like it will never be boring always something new and something to 

learn about. I hoping to be able to expand the demographics for the Jeep industry 

in rebranding them in a female limelight rather than the normal masculine 

perspective. The objective is to share my passion about Jeeps, cruising in one 4x4 

car with massive tires. Jeeps have a great design with an outstanding interior and 

exterior. Moreover, I am going to try to make sure my project is relevant to the 

media industry as once again I am going to rebrand big cars to be shown in a light 

dedicated to both genders and not only to one gender.   

 
 Section 2:  A Review of Your Progress and Achievements to Date (approx. 
150 words) 
 

I have learnt a lot from this course, I have always been a creative person, always 
loved editing pictures and short videos on my phone, this course has made me 
extra confident about the work I produce and made me more comfortable in taking 
risks to try something new. I have started exploring more and thinking outside the 
box knowing that in the media world there is no right answer it's all to do with how 
one thinks, and the other person interprets the context, for every individual the 
same context can have different meanings.  
This course has made me comfortable editing on laptops or computers and using 
programs such as Adobe Premiere Pro and Aftereffects.  
For my marketing project, I am going to focus on my camera work and editing skills. 
I want to take the editing skills I have learnt in the past 2 years to a whole different 
level. Focusing on all the small details and making it engaging to the audience so it 
can stand out to the audience. 

 



 

 

Section 3:  How the Project Will be Evaluated and Reviewed. (approx. 150 
words) 
 
I am going to reflect on my work by evaluating my work with many weekly updates 
alongside a journal that will be edited daily or when there is a change in the project. 
This journal will include any obstacles I would face, problems I overcame and 
reasoning for changes. Moreover, if I am busy in getting editing done or other plans 
which take priority due to deadlines, I will be recording them as an audio message 
about my thought, feelings, challenges and the positives of my project at the 
minute, then when uploading the audio on digital space I will be copying the 
transcribe and posting that underneath just in case it doesn’t work due to 
connection problems.  

When writing up my reflection I will be explaining in detail the key points that are 

what went well, what could have gone better, what I can do next time to prevent it. 

Another way I was thinking of reflecting on my work is each time with a different 

individual I will give the task to look at my work and give me feedback on what they 

can see is going great and one thing that needs improvement or adjusting. 

Proposed Research Sources and Bibliography - Harvard Format (approx.50 
words)  
 

The primary research will be a focus group of 3 females and 3 males, questioning 
them about the desired dream car and whether they ever come across a female 
young driver in a Jeep or any big car. I’m going to take on my secondary research 
by researching through online research and videos on YouTube. As well as this I 
am going to do some research by looking through some marketing books. Which 
helps me understand how to project my idea and I can help this field.  

• Kilden. (n.d.). Cars are still designed for men. [online] Available at: 

https://kjonnsforskning.no/en/2019/06/cars-are-still-designed-men. 

• Hohenberger, C., Spörrle, M. and Welpe, I.M. (2016). How and why do men and 

women differ in their willingness to use automated cars? The influence of emotions 
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94, pp.374–385. doi:https://doi.org/10.1016/j.tra.2016.09.022  

• https://youtu.be/8pyhg6JGGa0  

• filme.imyfone.com. (n.d.). 2021 Full Review of CapCut. [online] Available at: 

https://filme.imyfone.com/video-editing-tips/capcut-full-review/. 

• Pate (SFSC), M. (n.d.). Research Guides: Capcut: Home. [online] 

libguides.southflorida.edu. Available at: 

https://libguides.southflorida.edu/apps/capcut [Accessed 19 Apr. 2023]. 
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• UAE’s leading autos blog | dubizzle Cars. (2021). Fun Facts about Jeeps for Jeep 

Enthusiasts | dubizzle. [online] Available at: 
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19 Apr. 2023]. 
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• Xaif (n.d.). Extensive Marketing Strategy of Jeep - 2023 | IIDE. [online] Available 
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jeep/#:~:text=Segmentation%2C%20Targeting%2C%20and%20Positioning 

[Accessed 19 Apr. 2023]. 

• www.desperateseller.co.uk. (n.d.). Who exactly is the target audience for the new 

Land Rover Defender? | DesperateSeller.co.uk. [online] Available at: 

https://www.desperateseller.co.uk/articles/Cm4s63e0Cskq/who-exactly-is-the-

target-audience-for-the-new-land-rover-defender [Accessed 19 Apr. 2023]. 

• Auto Express. (n.d.). New Land Rover Defender Works V8 2018 review. [online] 

Available at: https://www.autoexpress.co.uk/land-rover/defender/102989/new-land-

rover-defender-works-v8-2018-review [Accessed 19 Apr. 2023]. 

 

Project Action Plan and Timetable 

We
ek 

Date Week 
Beginning 

Activity 
 
 

Resources 

 
1 

 
06/03/2023 

 
Planning 
Wednesday:  
Morning/Afternoon - I have 
scheduled myself to finish off doing 
my Reece report on planning the 
location. This will help me to know 
my location and which assessments 
will need to take place in 
highlighting all the risks. 

 
 
Wednesday: 
I will need nothing except a laptop, 
to know what I need to 
acknowledge and put into practice. 
For example, to do research on the 
location and to write up the 
document.  
 

https://www.dubizzle.com/blog/cars/facts-about-jeeps/#:~:text=Jeep%20is%20known%20for%20being
https://www.dubizzle.com/blog/cars/facts-about-jeeps/#:~:text=Jeep%20is%20known%20for%20being
https://www.thrillist.com/cars/9-things-you-didn-t-know-about-the-land-rover-defender-facts-and-history-of-the-iconic-british-4x4
https://www.thrillist.com/cars/9-things-you-didn-t-know-about-the-land-rover-defender-facts-and-history-of-the-iconic-british-4x4
https://www.landrover.co.uk/vehicles/defender/index.html
https://iide.co/case-studies/marketing-strategy-of-jeep/#:~:text=Segmentation%2C%20Targeting%2C%20and%20Positioning
https://iide.co/case-studies/marketing-strategy-of-jeep/#:~:text=Segmentation%2C%20Targeting%2C%20and%20Positioning
https://www.desperateseller.co.uk/articles/Cm4s63e0Cskq/who-exactly-is-the-target-audience-for-the-new-land-rover-defender
https://www.desperateseller.co.uk/articles/Cm4s63e0Cskq/who-exactly-is-the-target-audience-for-the-new-land-rover-defender
https://www.autoexpress.co.uk/land-rover/defender/102989/new-land-rover-defender-works-v8-2018-review
https://www.autoexpress.co.uk/land-rover/defender/102989/new-land-rover-defender-works-v8-2018-review


 

 

 
Thursday:  
Afternoon – For my project I will 
need a team to get the arrange a 
team with a model, assistant and 
me for the completion of my project. 
The reason to why I will need a 
model is because my project is 
about presenting cars in a female 
light, so they have a fair trade of 
cars in a positive female limelight. 
The reason for an assistant is to get 
the shots of the exterior of the car 
whilst I cover the interior.  
 
Friday: 
Morning – To be able to advertise 
and rebrand the car I will need to 
back it up with lots of research to be 
able to refer to.  
Afternoon – I will need to get 
location Chase up to make sure 
they are available for next week 
before appearing whilst they not 
expecting. 
 

 
Thursday: 
Access to teams and Outlook to 
arrange a group and students  
 
 
 
 
 
 
 
 
 
 
 
Friday: 
Access to google. 

 
2 

 
13/03/2023 

 
Planning 
Wednesday: 
Morning – This day I will check off 
shot list preparation of the list as 
this is the main documentation that 
will need for when going out for film 
shooting. As we cannot just start 
recording without a plan in place.  
Afternoon – Will need to prepare a 
storyboard maybe of the shots to 
make it visually clearly so when on 
shoot I can visualize what I'm 
expecting and what kind of view I 
am reaching for. 
 
Thursday: 
Afternoon – I will complete a risk 
assessment to make sure I am 
aware of all the risks I will face and 
how I will overcome them.  
 
Friday: 

 
 
Wednesday:  
Need access to some YouTube 
videos and car reels, a laptop to 
type up the documentation. 
 
 
 
 
 
 
 
 
 
 
Thursday: 
Access to old documents for 
references. Google for some 
research.  
 



 

 

Morning/Afternoon – Marketing 
strategies, to proceed with my 
project I will need to educate myself 
with all the marketing projects and 
strategies and statics to check off to 
make my marketing reel get out 
there. 
 

 
3 

 
20/03/20233 

 
Production   
Wednesday: 
Morning – I will need to do some 
practical Research and 
experimenting (lighting practice, 
camera work) to get comfortable 
with the camera equipment to know 
how to control the camera and get 
the shots I'm visualizing.  
Afternoon - Practical Research and 
experimenting (focus to detail and 
panning movements) 
 
Thursday: 
Afternoon – Time to get myself 
comfortable with the camera 
equipment practice and know to get 
different shots and panning for 
range of panning movements.  
 
Friday: 
Morning – Go to the location shoot 
and begin film shooting after all 
practice  
Afternoon – Start Producing work 
 

 
 
Wednesday/Thursday/Friday 
Need to book a video camera to be 
able to shoot some professional 
footage. 

 
4 

 
27/03/2023 
 

 
Production 
Wednesday: 
Morning – Further shooting 
Afternoon – Finish up shooting 
 
Thursday: 
Afternoon – Check footage 
 
Friday: 
Morning – Finishing up with trying 
new cuts and angels  
Afternoon – Lighting development 
 

 
Wednesday/Thursday/Friday 
Need to book a video camera to be 
able to shoot some professional 
footage. 
 
Thursday I will need a laptop to put 
all the footage on and check the 
videos and quality.  
 



 

 

 
 

 
5 

 
03/04/2023 
 

 
Start final design 
Wednesday: 
Morning – Take feedback from 
classmates 
Afternoon – Evaluate the feedbacks  
 
Thursday: 
Afternoon – Make a final reel 
 
Friday: 
Morning – With similar cuts 
Afternoon – Lighting correction 
 

 
Online survey forms 
Laptop or pc to finish edits 
 
 

 
6 

 
10/04/2023 

 
Finish Final Design – improving 
the edit and post-production editing 
 
Wednesday: 
Morning – Audio Improvement 
Afternoon – Experiment new cuts 
 
Thursday: 
Afternoon – Watch the new edit  
 
Friday: 
Morning – Polish it up  
Afternoon – Submit 
 
 

 
 
Laptop or pc for documenting and 
finishing edits and exporting. 

 
7 

 
17/04/2023 

 
Evaluation (Task 4) - 
postproduction 
 

 
Laptop and access to OneDrive 
and digital space 
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